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1. Journalism and Management
a) Concept of radio journalism
b) Types of radio stations: Public Broadcaster, Commercial Broadcaster and Community
Broadcaster - A general understanding.
C) Organization and culture
d) Management decision making and problem solving
e) The role of manager and the management function in the news room.
) Media management

2. Writing for Radio
a) Radio script.
b) The radio scripts for features, documentaries and magazine.
C) The radio drama script: structure and lay-out.
d)  Writing a PSA.
e) The radio report.
f) The language of radio program: writing for radio nepal
9) Ethical values in news coverage and broadcast.

3. Basics of Program Production
a)  Program preparation
b) Types of radio programs: radio formats.
C) Analogue and digital production.

4. Reporting
a) Reporting: theory and practice
b) Different types of news reporting
C) The role and responsibility of a radio reporter
d) Packaging a field report
e) Radio Interviewing

5. Editing
a) Editing a news story for radio
b) Difference in approach to editing: Print, television and radio
C) Freedom of expression

6. Post Production

a) Use of SFX and music.
b) Digital editing, mixing and packaging.
C) Outdoor broadcasting & live broadcasting.

7. Communication Process
a) The nature, importance and effectiveness of communications.
b) Mass Communication

8 Producer Code of Conduct
9 Producer Guidelines
10 Need and Importance of Audience Research for Broadcasters



