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1. Radio Program Management

Managing programs, managing people.

Program Planning & Proposal

Disaster Program Management

The role of manager and the management function.
Organizational Communication.

agrLONE

2. Program Production
1. Preparation for Program Production
2. Open Studio Program Production
3. Analogue and digital production.
4. Contemporary approaches to program making.
5. Types of Radio Program
3. PSB Concept
1. Definition & Meaning of PSB
2. Practice of PSB in Nepal.
3. World renown PSB Model
4, Feature Writing
1. Definition of Feature
2. Types of Feature
3. Radio Feature Writing
5. Conceptual Understanding of
1. Mass communication.
2. Serialized Radio Drama
3. The role of Advertising
6. News
a) Reporting: theory and practice
b) News Structure
C) News Writing
7. Freedom of Expression
8. Code of Conduct for Broadcasters
9. The relationship between producers & audience
10. Need and Importance of Audience Research for Broadcasters.



